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Welcome Revolution NJ Partners

A Revolution NJ Partner is an organization that is 
contributing to NJ’s Commemoration of the 250th 
Anniversary of the American Revolution and  
related historical and heritage tourism efforts. 

Partners are able to use the Revolution NJ logo 
to indicate that their organization and efforts 
have been endorsed by Revolution NJ.

This style guide shows how to use the  
Revolution NJ brand elements in your  
communications. Please adhere to the  
guidelines for all digital and traditional media.
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Primary logo
The logo consists of three parts: icon, name, and tagline. 
When all three are presented as a unit, they are called a 
lockup. Lockups can have different formulations.  
Typically, they appear as vertical and horizontal. A vertical 
formulation stacks the logo, name, and tagline on top of each 
other. A horizontal formulation shifts the logo to one side of 
the name and tagline. Either formulation can be used,  
depending on design requirements and constraints. 

Recommended space around logo is relative to the size of the capital “N” in NJ.

B.A.

Link to Revolution NJ Partner Logos

https://www.dropbox.com/scl/fo/ne3njwjvq7a7g7nl6a6mr/h?dl=0&rlkey=lelvdj0i10ymi8dm6r0e20kj1
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Primary logo

Knockout logo can be placed on any color except white.  
It works best when placed over colors that offer more contrast.

Example of knockout logo over photo.

Link to Revolution NJ Partner Logos

https://www.dropbox.com/scl/fo/ne3njwjvq7a7g7nl6a6mr/h?dl=0&rlkey=lelvdj0i10ymi8dm6r0e20kj1
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Logo don’ts

Do not add anything to logo. Do not change colors.

Do not distort logo in any way.

When using the logo over an image:

If logo is used over a photo make sure it is legible with 
enough contrast to stand out.

Don’t  
miss  
out!

One 
day

only!

Avoid busy backgrounds.
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Horizontal logo

Knockout logo can be placed on any color except white.  
It works best when placed over colors that offer more  
contrast.

Recommended space around logo Single color: Black

The logo consists of three parts: icon, name, and tagline. 
When all three are presented as a unit, they are called a 
lockup. Lockups can have different formulations.  
Typically, they appear as vertical and horizontal. A vertical 
formulation stacks the logo, name, and tagline on top of each 
other. A horizontal formulation shifts the logo to one side of 
the name and tagline. Either formulation can be used,  
depending on design requirements and constraints. 

Revolution NJ partners 
should not separate the 
icon from the rest of the 
lockup.
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Color palette

RED

PMS 186 C

C0 M97 Y77 K22

R184 G18 B55

HEX b81237

Highlight color

Primary colors

Secondary colors
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info@revnj.org

Contacts 
Crossroads of the American Revolution and the New Jersey Historical Commission are partners  
in planning New Jersey’s Commemoration of the 250th Anniversary of the American Revolution.

For questions about the Revolution NJ brand, email us at

mailto:info%40revnj.org?subject=

